Before reading the comments below, please be assured that I have a vested interest in protecting women from breast cancer (one dead relative, one survivor, lots of patients) and speak and write frequently on health disparities involving racial and ethnic minorities, so I am also concerned re this issue.

Please also recognize this is not an ad hominem attack on Dr Jones nor his many important contributions to public health.
However, I have some concerns re this message soliciting listserv members to purchase a particular cosmetic, regardless of the fact that $1 of the purchase goes to breast cancer research and awareness involving diverse communities.
· I have not before seen such solicitations on this listserv.

· Many organizations sell products and donate a portion of the earnings to various medical charities, so opening up the list to solicitations might pit members against each other, particularly if they have a stake in a particular company (stocks, research funding, etc.) or area of interest, especially if disclosures for such postings are not required.

· While there are many positive aspects to the pink ribbon campaign, such as promoting cohesion among the community of breast cancer survivors and their families, research, advocacy, free mammograms, etc., there is the concept of pinkwashing, similar to greenwashing and bluewashing, all common corporate PR tactics designed to associate a company's potentially hazardous product with the desire to cure breast cancer/environmental health/UN global compact principles.

· Since no one owns the pink ribbon image or oversees its use, pink ribbon packaging can mean donations to breast cancer research with or without a cap, with or without the use of a coupon, and for an indefinite or time-limited period. Or it might mean no donation whatsoever, just a label to increase awareness (and make the manufacturers appear sensitive to women's health).
· Pink ribbon products can be carcinogenic, production may involve labor and even human rights violations. See Breast Cancer Action's Think Before You Pink Campaign at http://thinkbeforeyoupink.org/. For instance, cosmetics are ubiquitous (teens use an average of 17 personal care products/d, adults 12/d) and many contain environmental toxins (See the Environmental Working Group's cosmetics database at http://www.ewg.org/skindeep/). The American Cancer Society's "Look Good...Feel Better" program provides 30,000 women per year with a free makeover and bag of makeup donated by the Cosmetic, Toiletry, and Fragrance Assn. Some pink ribboned products could also be considered offensive to some, e.g., Jingle Jugs singing breast wall ornament.
· Two of the major pink ribbon organizations, Avon Breast Cancer Crusade and the Komen Foundation spend up to 25% of money raised on overhead,  large percentage for charitable organizations.
· Komen Foundation (one of the most trusted non-profits in the U.S.) and the American Cancer Society largely ignore environmental contributors to breast cancer - they spend a fraction of their assets on this area of research, ACS has failed to take a position on rBGH, and Komen has said that there is no link between BPA and breast cancer, despite “Reducing Environmental Cancer," a report from the U.S. President's Cancer Panel and multiple suggestive peer-reviewed studies (and in opposition to the Precautionary Principle). ACS has rejected the President’s Cancer Panel Report, which concluded that “the true environmental burden of environmentally-induced cancers has been grossly underestimated.” See http://motherjones.com/environment/2011/09/breast-cancer-komen-bpa.
· There are corporate interests who have both contributed to causing and treating breast cancer, a sort of bizarre cradle to grave health care profiteering. For instance, breast Cancer Awareness Month was created by Astra Zeneca (the manufacturer of tamoxifen and a leading manufacturer of pesticides until its corporate reorganization in 2000).
· "Consumption philanthropy" may dampen people's willingness to make direct charitable donations 
· See http://phsj.org/wp-content/uploads/2007/10/rBGH-hormones-breast-cancer-and-pink-ribbons4.ppt if you want the open-access powerpoint on pink ribbons and breast CA.
Bottom line. Breast cancer is an important public health problem, racial disparities need to be eliminated, pink ribbons are not always what they seem to be, there are some corporations whose activities and products are antithetical to public health who have benefited from pink ribbon campaigns, not all cosmetics are safe, and perhaps we should not encourage charitable solicitations on the listserv. I am open to alternative viewpoints.
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