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For the Medicine and Social Justice Blog (run by Joshua Freeman). Written in response to Dr Freeman's posting, "The AAFP (American Association of Family Physicians), Coca Cola, and Ethics: Serving the Public Interest?" See http://medicinesocialjustice.blogspot.com/2010/08/aafp-coca-cola-and-ethics-serving.html.

The corporate alliance of the AAFP with Coke is shameful. Soft drinks contain high fructose corn syrup, a major contributor to obesity; per capita HFCS consumption has increased 1,000-fold over the last few decades (and per capita soft drink consumption by 100% over the last few years), and soft drinks account for 20-24% of calories consumed by those age 2-19yo, and all of this in the face of a massive obesity epidemic. For more information see the slide show and the articles on obesity at http://phsj.org/beauty-body-modification-cosmetic-surgery-obesity/. The AAFP has prostituted itself and sold its soul here, but this is not the first time. 

The following is drawn, in part, from a letter I wrote on behalf of the Oregon Physicians for Social Responsibility to AAFP, to which no response was received:

In the AAFP’s 2004 publication, "Family doctor: your essential guide to health and wellbeing,"(1) an ad shows a pregnant woman eating tuna and touts the benefits of tuna consumption by pregnant women, is sponsored by the manufacturers of three different brands of canned tuna. The ad’s text briefly mentions, in a bracketed portion of the next-to-last sentence, that “the Food and Drug Administration (FDA) recommends limiting fish consumption during pregnancy to 12 ounces per week.” In fact, the FDA recommends limiting canned light tuna to 12 ounces per week, and albacore tuna, which contains higher levels of mercury, to only 6 ounces per week.(2) On page 158, in the article “Eating for Two,” the brief section entitled “Fish with Mercury” does not even mention tuna.

Mercury is a potent neurotoxin which adversely affects fetal development. AAFP’s juxtaposition of the tuna industry ad with articles about the health of pregnant women and newborns (and pictures of healthy, pregnant mothers and babies), will undoubtedly give readers the impression that tuna is safer than it really is. This example, along with the guide’s juxtaposition of fast food ads with dietary advice (which sends the wrong message to readers, given the epidemic of obesity in the US) illustrates the pernicious influence of corporate advertising on medical organizations and on the dissemination of sound public health recommendations. We ask the AAFP to exclude misleading ads from the tuna industry from future issues and to spell out the exact guidelines regarding consumption of mercury-containing fish, including tuna, by pregnant and nursing women. We also call on AAFP to issue a clarification regarding the true risks of mercury exposure from tuna consumption in upcoming issues of FP Report and American Family Physician.

1. American Academy of Family Physicians and Boston Hannah International. Family doctor: your essential guide to health and wellbeing (2004)
2. Environmental Protection Agency/Food and Drug Administration. What you Need to Know About Mercury in Fish and Shellfish - 2004 EPA and FDA Advice for Women Who Might Become Pregnant, Women Who are Pregnant, Nursing Mothers, and Young Children. Posted March 2004. Available at: http://www.fda.gov/food/foodsafety/product-specificinformation/seafood/foodbornepathogenscontaminants/methylmercury/ucm115662.htm. Accessed 8/13/04.

[Fortunately, the 2008 version of the AAFP guide does not contain any tuna advertisements, and warnings about tuna consumption during pregnancy are more clearly spelled out.
]
Finally, Coke bottling plants in Guatemala have been excoriated in the human rights community for labor rights violations, including rapes, etc. In fact, International Rights Advocates recently sued the Coca Cola Company for a campaign of violence (including rape, murder, and attempted murder) against two Guatemalan trade unionists. Coke has also had trouble with pesticides in soda in India, depleting water tables to obtain bottled water in India, etc., etc. (Coke also markets Dasani water.) Multiple refs exist on google re this. For more on bottled water, see http://phsj.org/wp-content/uploads/2008/03/bottled-water-pdx-tribune-lte-publ-v-2-08.doc. 

Shame to the nth power on the AAFP.
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